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Psychographic, and Total
Media Usage Profiles of Key Takeaways
USA, MINNEAPOLIS-ST. PAUL, » The average price for a new car is $48,978 in January 2025.

ST. LOUIS, CINCINNATI, and

WEST PALM BEACH DMA P18+
who Plan to Buy or Lease a ¢ Year-end car sales have ended, likely leading to a rise in new car prices in the months

New $45K+MSRP Vehicle in ahead.

the next 12 moniths as of Plan to Buy or Lease a New $45,000+MSRP Vehicle

SEPTEMBER 2024.

* New car prices have remained near record highs since 2022.

uy or Lease a New $45,000+MSRP Vehicle

Vanguard BLACKROCK

18+ 2025 Model Year =:strz:+

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




@ Cartoioe
New Car Price Trends in 2025: Average
Setting Prices Hold Steady

2025

3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 48.7 years
old (.3% younger than average) and have a $142,911 (54.6% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




v — 1)) 1] 3.4% or 130,216 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
2 . E Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 48. years old
i (1.6% younger than average) and have a $145,907 (36.3% higher than average) annual household income.

I;Ian to Buy or Lease a New $45,000+MSRP Vehicle
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



@caresgo
New Car Price Trends in 2028 Average
Seting Prices Hold Steady
0 =-.

2025

=

Plun to Buv or lease a New $45,000+MSRP Vehicle

3.2% or 80,727 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 50.3 years
old (1.5% older than average) and have a $178,090 (88.6% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




ooz e 2025 3.2% or 61,778 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
; =g Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 52.1 years
Plan to Buy or Lease a New $45,000+MSRP Vehicle old (6.7% older than average) and have a $156,306 (63.5% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




e e 2025 4.3% or 79,863 of WPB DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
[ Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 56.2 years
old (4.8% older than average) and have a $179,167 (84.9% higher than average) annual household income.

Plun to Buv or lease a New $45,000+MSRP Vehicle
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Avg HHI: | / $96,915

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



@ Cartdge

New Car Price Trends in 2025: Average
Selling Prices Hold Steady

2025

B>

Plan to Buy or Lease a New $45,000+MSRP Vehicle

3.4% or 130,216 of MSP DMA Adults 18 or older Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos
MSP DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle inthe next 12mos are 49.6%

37.9%

less likely than the USA Avg. to be consideringthe Purchase or Lease of a New $45,000+ Electric Vehicle.
The Top TRADE-IN is 99.5% more likely than the USA Avg. to be a 2015 FORD F150.

30.9% 3p.19
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FORD F150 CHEVROLET

SILVERADO

9.9%
i 7.4%
6.3% 6.4% 6.2% 5.9%
3.2% S 3.1% 3.3%
1.6% 1.4%

7.2%

5.3%

1.4%

TOYOTA CAMRY TOYOTA

COROLLA

FORD ESCAPE LEXUS ES VOLVO XC90 TOYOTA RAV4 SUBARU
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5.3%

GMCACADIA

Top TRADE-IN:

The Top TRADE-IN will be a 2015 FORD F150.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@ carEcige

New Car Price Trends in 2025: Average 2025
Solling Prices Hold Steady

3.2% or 80,727 of STL DMA Adults 18 or older Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos
STL DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos are 4.9%

o less likely than the USA Avg. to be considering the Purchase or Lease of a New $45,000+ Electric Vehicle.
Plan to Buvon.easea New$45,000+MSRP Vehicle The Top TRADE-IN is 884.8% more likely than the USA Avg. to be a 2017 FORD F250.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



e ssvmmies. 2025

Plan to Buyor Lease aNew $45,000+MSRP Vehicle

3.2% or 61,778 of CIN DMA Adults 18 or older Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos.
CIN DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos are 28.9%
less likely than the USA Avg. to be considering the Purchase or Lease of a New $45,000+ Electric Vehicle.

40.3%

30.1%

$45K+MSRP New Vehicle Model Types Considering to Buy or Lease

The Top TRADE-IN is 84.8% more likely than the USA Avg. to be a 2016 TOYOTA RAV4.
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New Vehicle Undecided whetherto Vehicle
Luxury vehicle Sport utility Electric vehicle  Pickuptruck Hybrid vehicle Full-size car Midsize car Vanormini-van  Compact car Buyor Lease
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= CIN DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos $45K+MSRP Vehicle in the next 12mos
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The Top TRADE-IN will be a 2016 TOYOTA RAV4.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@caridge

New Car Price Trends in2025: Average
Selling Prices Hold Steady

2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

4.3% or 79,863 of WPB DMA Adults 18 or older Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos.
WPB DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos are 2.3%
more likely than the USA Avg. to be consideringthe Purchase or Lease of a New $45,000+ Electric Vehicle.

The Top TRADE-IN is 1095.5% more likely than the USA Avg. to be a 2018 HYUNDAI TUCSON.

$45K+MSRP New Vehicle Model Types Considering to Buy or Lease

30.1% 28.70

27.0% 28.2%

21.3% 20.8%

19.7%

3.1%

'

2 788,559

Luxury vehicle Sport utility Electric vehicle Pickup truck Hybrid vehicle Full-size car Midsize car Vanormini-van  Compact car
(anysize) vehicle = WPB DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos
B USA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos
17.1%
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u WPB DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos

TOYOTA RAV4 LEXUS NX LEXUS RX TOYOTA CAMRY TOYOTA
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W USA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos
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Top TRADE-IN:

The Top TRADE-IN will be 2 2018 HYUNDAI TUCSON.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@ Cartdge
New Car Price Trends in 20285: Average
Selling Prices Hold Steady.

2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

} ‘%. Education Levels: Adults 18 or ol
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» who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Postgraduate Degree

- 3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 63.8% more likely
to be a college graduate, 39.3% more likely to work full-time, 42.5% more likely to be married, 43.8% more
likely to be a parent of 1 or more children und

der

mUSA
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Top-20 Occupations: Adults 18 or older
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Parent of 1 or more Children under 18

Stage in Life: Adults 18 or older

|
I 25.0%

| 9.7%

9.2%

5.4%
B s.0%

13.8%
8.8%
21.4%
13.1%

= 7 ay
I 15.0%

| | 6.4%

N 6.1%
i i - 25.3%
Grandparent of 1 or more Children under 18 — 23.8%

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Childrenin College

Qual Intab

who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

23,243

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)

37.2%



@earcoge _ 2025 3.4% or 130,216 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
New Car Price Trends in 2025 Average
g Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 91.6% more likely
e to be a college graduate, 30.4% more likely to work full-time, 37.9% more likely to be married, 90.7% more
Plan to Buy or Lease a New $45,000+MSRP Vehicle likely to be a parent of 1 or more children und
e 9.
i \'.f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
Some High School or Less (not graduate) I ::;’é Employed Full-Time or Part-Time 7' Single, Never Married
. _11.9% ; 66.3% ; 77.1%
High School Graduate (12th grade or GED) 29.0% Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) Employed Part-Time (less than 35 hours) ﬁ Legally Separated | gg;{:
Associate's Degree (AA, AS, etc.) % White Collar _ﬁiﬁ Divorced &5%
50.1% (14.9% i 0 4.6%
College Graduate (4 year college) Blue Collar Widowed I 3.3%
Postgraduate Degree .ﬂ Work From Home [most of the time or always) %’I LGBTQ+ (net) - 79'23;
7% : .
» who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m MSP + who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos uMSP who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos uMSP
TOP'ZO Occupations: Adults 18 or older Entrepreneurs/Military Experience *U ’M. Sta‘ge in Ll:fe.' Adults 18 or older
2059-8% 12.9%
i 4.0% 58% 7.0% 3.1% 34% Parent of 1 or more Children under 18 I 26.5% 50.7%
| . | _ . | 10.2%
11.6% v Small Business self-Employed  Current or Former Working Mothers B s.8%
i 9.8% Owner Military Service
6.7% 65% Parent of 1 or more Children Under Age 2 6.0%
4.2 s 5A4% Baen __a5% aan L M s.4%
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wE dge 0, .
@eatage 2025 3.2% or 80,727 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
o '\'- Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 27.5% more likely
Teenok S to be a college graduate, 37.1% more likely to work full-time, 56.5% more likely to be married, 31.6% more
Plan to Buy or Lease a New $45,000+MSRP Vehicle likely to be a parent of 1 or more children und
e 9.
i \'.f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
Some High School or Less (not graduate) ﬁ%s 5% Employed Full-Time or Part-Time Single, Never Married
" _11.0% . 64.5% ; 81.1%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) 7;’%7 Employed Part-Time (less than 35 hours) ! 6 Legally Separated I ingi
o 120.1% ; i 44.1% . 12.1%
Associate's Degree (AA, AS, etc.) ‘White Collar Divorced E
College Graduate (4 year college) Blue Collar ‘ Widowed -.2'53;{’%
Postgraduate Degree 126.3% Work From Home [most of the time or always) ﬂ" LGBTQ+ (net) -4':'9;’%
.9% .
» who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mSTL % who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos. mSTL s who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mSTL
TOP'ZO Occupations: Adults 18 or older Entrepreneurs/Military Experience *U ’M. Sta‘ge in Ll:fe.' Adults 18 or older
25.6%
30.3%
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Ii'-lan to Buy or Lease a New $45,000+MSRP Vehicle

Adults 18 or older
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B s.0%

P
i \% Education Levels:
Some High School or Less (not graduate)

High School Graduate (12th grade or GED)
9%

Some College Credit (no degree) 3.4%
19.0%
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» who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Associate's Degree (AA, AS, etc.)

135.4%
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34
College Graduate (4 year college) .

Postgraduate Degree

uCIN

Employment: Adults 18 or older
Employed Full-Time or Part-Time 60.4%
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Employed Full-Time (35 hours or more) 28.2%
Employed Part-Time (less than 35 hours)
; 46.4%
i collr
Blue Collar &
Work From Home (most of the time or always)
s who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mCIN

3.2% or 61,778 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 75.4% more likely

to be a college graduate, 25.9% more likely to work full-time, 59.1% more likely to be married, 88.9% more
likely to be a parent of 1 or more children und

b, 4
(_)OMarital Status: Adults 18 or older
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14t b Stage in Life: Adults 18 or older
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Parent of 1 or more Children under 18 . 2.0
18.3%
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12.3%
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| 13.1%
B 7.8%
19.3%
. 12.%
I 14.2%
| 9.0%

W 5.9%

Grandparent of 1 or more Children under 18 _ 27.0%

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
33.5%

Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College
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@ nroraee 2025 4.3% or 79,863 of WPB DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.

. Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 67.9% more likely
—~-1 to be a college graduate, 20.4% more likely to work full-time, 59.8% more likely to be married, 21.6% more
Plan to Buy or Lease a New $45,000+MSRP Vehicle likely to be a parent of 1 or more children und
e 9.
*\% Education Levels: Adults 18 or older Employment: Adults 18 or older ( \( ) Marital Status: Adults 18 or older
Some High School or Less (not graduate) 0.5% Employed Full-Time or Part-Time . 56.5% Single, Never Married 7.3%
B s.0% 56.4% .
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) . Married A
Some College Credit (no degree) 5.1% Employed Part-Time (less than 35 hours) Legally Separated 2.5%
l16%
. 12.1% ; i T
Associate's Degree (AA, AS, etc.) 16.0% White Collar Divorced é
College Graduate (4 year college) 2 4 Blue Collar Widowed 0.6%
W 7.0%
Postgraduate Degree 34.9% Work From Home (most of the time or always) " LGBTQ+ (net) .2%93%
# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos uWPB » who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos uWPB who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos =WpPB
TOP-ZO Occupations: Adults 18 or older Entrepreneurs/Military Experience uid M . Stage in Lffe_' Adults 18 or older
6%
30.5% 5.8% 5.4% iy 7.6% 6.5% 4.4% Parent of 1 or more Children under 18 26.0%
R K . X _ 21.4%
— ' — 4 8.8%
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15.4% Owner Military Service
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BBWBTH 760 5o .
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et eemgsizons avene 2025 3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
i == Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 25.% more likely to
= “M own their home, 74.% more likely to own a higher valued home, 16.9% more likely to have a single-family
Plan to Buy or Lease a New $45,000+MSRP Vehicle home, 29.6% more likely to have a dog.

h Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4u{® Pets in Home: Adults 18 or older
[ ' |

Single Family House (unattached)

Own a Dog

Townhouse or attached Home :9:0%
8.9%

B 5.8% ownac
ondominium
5.3% 'wn a Cat

15.2%

71.9%
2.5% 48% Apartment .
R XTN P EM 17 702,041 420,772,707 is Ly %
Other OwnSecondHome | Mobile Home or Manufactured  3.2% Own other type of Pet
or Real Estate Home 4.0%
Property :
# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos musa = who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA » who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUsA
_—
24l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who planto Buy or Lease a NEW $SASK+MSRP Vehicle...
usa
18.6%
14.5%

N 8.9%

ol = .

<$150K S$150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-$1M S1vi+ Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)
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@ Comiin 2025 3.4% or 130,216 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.

New Car Price Trends in 2025 Average
. & Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 11.6% more likely to
== own their home, 43.7% more likely to own a higher valued home, 5.9% more likely to have a single-family

;]an to Buy c;‘rnleha;;a New $45,000+#MSRP Vehicle home, 49.4% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
Townhouse or attached Home i 112%
10.5%
Condominium 328 o] Cat
2.3% 'wn a La
12.5%
7.2% 8.6% %
3.7% Apartment
, [N o0, | 3 626 : 5%
Rent Other Own Second Home bile Home or Manufactured 3.4% Own other type of Pet
or Real Estate Home 2.4%
Property .
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W MsP = who planto Buy or Lease a NEW S45K+MSRP Vehicle next 12mos = MsP » who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos MSP
-
vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who plan to Buyor Lease a NEW $45K+MSRP Vehicle....
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0.4%
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@ carcage

i 8 vamge 2025 3.2% or 80,727 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
e Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 41.6% more likely to
own their home, 59.4% more likely to own a higher valued home, 5.6% more likely to have a single-family
Plan to Buy or ¢Loasen New$45.000|-MSRPVehicle home, 45.5% more likely to have a dog.
m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
Townhouse or attached Home 7.8%
5.2%

. 7.6%
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13.6% 0%
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142 NSVEES 590 M
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Property B
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_-
vZ4l Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who plan to Buy or Lease a NEW $45K+MSRP Vehicle...

mSTL = who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

mSTL

Home Loans: Adults 18 or older
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M AN
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Home Mortgage Refinanced
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Home Equity Oown
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Improvement  Outright (No
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e e tensamzors e 2025 3.2% or 61,778 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
o= = Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 19.4% more likely to
: — own their home, 79.1% more likely to own a higher valued home, 9.3% more likely to have a single-family
Plan to Buy or Lease a New $45,000+MSRP Vehicle home, 13.8% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog

Townhouse or attached Home 2:3%
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3.4% 'wn a Ca
8.9%
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% .
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Property N
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mCIN wwho plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos BCIN #who plan to Buy or Lease a8 NEW S45K+MSRP Vehicle next 12mos wCIN

ff." Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who planto Buy or Lease a NEW $45K+MSRP Vehicle...
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Cartdge
e rminsaininegs 2025
Selling Prices Hold Steady

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 27.6% more likely to

own their home, 47.8% more likely to own a higher valued home, 19.7% more likely to have a single-family
home, 8.3% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

wpn 4.3% or 79,863 of WPB DMA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos

l"—lan to Buy or Lease a New $45,000+MSRP Vehicle

mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
Townhouse or attached Home i 9:5%
42.0% 11.6%
Condominium A% o] Cat
12.4% wneta
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Own Second Home bile Home or Manufactured 1.4% Own other type of Pet
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Property )

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
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Mew Car Price Trends in 2025: Average
Selling Prices Hold Steady
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2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW S$45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 12.5% more likely
to look up D-I-Y advice online, 26.5% more likely to always vote in local elections, 28.6% more likely to

belong to a gym, 42.6% more likely to fly domest

'Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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et Financing) 34,13
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A cE 2025 3.4% or 130,216 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.

New Car Price Trends in 20251 Average

to look up D-I-Y advice online, 59.2% more likely to always vote in local elections, 49.9% more likely to

"sr Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 37.2% more likely
Pluntoswor Leasea New$45 000+MSRP Vehicle belong to a gym, 52.1% more likely to fly domest

jvity: Adults 18 or older
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?':.‘:':'E..;'L""'"m""’ 2025 3.2% or 80,727 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
e Y Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 18.1% more likely
J_ to look up D-I-Y advice online, 48.3% more likely to always vote in local elections, 1.7% less likely to belong
Plan to Buy or Lease a New $45,000+MSRP Vehicle to a gym, 38.% more likely to fly domestic
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i SRRSO 2025 3.2% or 61,778 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 25.7% more likely
to look up D-I-Y advice online, 77.3% more likely to always vote in local elections, 8.4% more likely to

Plan to BWO" Leasea N°W$45 000+MSRP Vehicle belong to a gym, 49.% more likely to fly domestic
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e st 2025
Selling Prices Hold Steady
P ==-.-

Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 4.8% more likely
to look up D-I-Y advice online, 68.1% more likely to always vote in local elections, 26.3% more likely to
belong to a gym, 54.2% more likely to fly domesti

P 4.3% or 79,863 of WPB DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.

Plnn to Buy or I.ease a New $45,000+MSRP Vehicle
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@cartdge

New Car Price Trends in 2026: Average
Selling Prices Hold Stoady

2

2025

I;lan to Buy or Lease a New $45,000+MSRP Vehicle

3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos.

Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos are 3.9% more likely to
use QSRs past mo., 19.% more likely to use Sit-Down Restaurants past mo., 46.8% more likely to use Casinos
past yr.,, 3.9% less likely to smoke cigarette

30-days QSR Users: Adults 18 or older

Past
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3 times

4 times
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New Car Price Tronds in 2025: Average.
Selling Prices Hotd Steady
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2025

Plan to Buy or I.ease a New $45,000+MSRP Vehicle

3.4% or 130,216 of MSP DMA Adults 18 or older plan to Buy or Leas

use QSRs past mo., 20.7% more likely to use Sit-Down Restaurants p

Casinos past yr., 74.3% more likely to smoke cigaret

Adults 18 or older who plan to Buy or Lease a NEW S$S45K+MSRP Vehicle next 12mos are 1.6% more likely to

e a NEW $45K+MSRP Vehicle next 12mos.

ast mo., 29.8% more likely to use

Past 30-days QSR Users: Adults 18 or older

2 times

3 times
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New Car Price Trends in 2025: Average 2025
Selling Prices Hold Steacdy.

Noyo
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STl

Plan to Buy or Lease a New $45,000+MSRP Vehicle

3.2% or 80,727 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW S$S45K+MSRP Vehicle next 12mos are 5.7% more likely to
use QSRs past mo., 25.6% more likely to use Sit-Down Restaurants past mo., 59.1% more likely to use

Casinos past yr., 9.4% more likely to smoke cigarett

Past 30-days QSR Users: Adults 18 or older

3 times
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New Car Price Trends in 2025: Average

2025

= GIN

l;larl to Buy or Lease a New $45,000+MSRP Vehicle

Past 30-days QSR Users: Adults 18 or older
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Casinos past yr., 11.1% less likely to smoke cigaret

3.2% or 61,778 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 6.8% more likely to
use QSRs past mo., 22.2% more likely to use Sit-Down Restaurants past mo., 18.1% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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E—— T B e e (0520

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liguor
Domestic Regular Beer
Domestic Light Beer

Wine

514,607 26.9%
—— -V
Microbrew / Craft Beer 10 99%7'5% i
» who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mCIN
CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

e
=

Mexicn  Chnese  Wings/ Steakhouse Coftee Bagal/  undian/  Upscale
Dosut/  Thai/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who plan to Buy or Lease @ NEW $45K+MSRP Vehicle ... 10.4%

naian

sports gar Other

Asian

Bakery

= who plan ta Buy or Lease a NEW $45K+MSRP Vehidle next 12mos uCIN

(el 336,685

17.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Sports Betting

Upscale Restaurant

Stage Show / Concert
Other Gambling
00,0%
Spa 1.6% Casinos visited past 12 months: Yes

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos ECIN
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Used Past 30-days: Adults 18 or older
wi |
=

Cigarettes Marijuana / Cannabis

Vape

= who plan to Buy or Lease a NEW $45K+MSRP Vehide next 12mos =N

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



?i:‘:-d:;-n-—mmm_-p 2025
‘Befling Prices Hold Steady
*

Plan to Buy or Lease a New $45,000+MSRP Vehicle

4.3% or 79,863 of WPB DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 18.4% less likely to
use QSRs past mo., 14.2% more likely to use Sit-Down Restaurants past mo., 99.8% more likely to use
Casinos past yr., 91.6% less likely to smoke cigare

Past 30—days QSR Users: Adults 18 or older

Lime e

2umes
stimes e
5 times 0.4%

9.1%

6-9times %ﬂ!
T

= who plan to Buy or Lease a NEWSASIHMSRP Vehicle next 12mos =WPB
Total Monthly QSR Users: Avg. Monthly QSR Meals:
68.7% 84.2%

D B s

Drank Past 30-days: Adults 18 or older

Liquor B45,017 45. 0%

Wine FrSTH 38.4%
Any Type of Beer
p——
Domestic Light Beer

Domestic Regular Beer - v

i 7.2%
Microbrew / Craft Beer 4.5% i
= who plan to Buy or Leasea NEW $45K+MSRP Vehicle next 12mos uWPB

weB DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Past 30-days S:t-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
(Sit-Down Restaurants Used Past 30-days)
s At .
2times Lﬂﬂ
3 times vy
times e v
5 times “ h
] T — P Svora b cotm ar :",.”;’
= who plan to Buy or Lease a NEW $45K+MVISRP Vehicle next 12mos uWPB # who plan'to Buyor Lease a NEW S45K+MSRP Vetidle next 12mos =WPB
Total hly Sit-Down ant Users:  Avy t-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
89.5% 78.4% who plan to Buy or Lease @ NEW $45K+MSRP Vehicle... (TG00 22.5%
Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Slot Machines 3n$‘s31 20.5% “ E"
Table Games (Craps, Poker, etc.) ‘ ['1
Upsekja Rastaurant
Bar / Nightclub : 5.

140,877 .5%
Stage Show / Concert

Sports Betting

Other Gambling

Spa

Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes
# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos =WPB = who planto Buy or Lease a
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@cartage

New GerPrice Trands in 2025: Avernpe 2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 32.9% more likely to

have a 401K, 15.4% more likely to have an Auto Loan, 68.7% more likely to Invest/Trade Stocks Online, 12.9%
less likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 2%
Money Market Funds m %
Bonds M 2.9%
Other (Crypto / NFTs / Metals, etc.) 1_3,:‘;%
529 Plan / College Savings Plan m% %

Second Home or Real Estate Property m 15.2%
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

=20.8?‘o 9.5% 9.2% 10.3%

Credit Card Online Mobile

Online Bill Home Auto Loan Money  Certificates of Personal Loan Refi d Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

48 341,833
15.4%
10.7%
)
SR o o
3 10.7%
Real Estat nt
ed] Eiate nee 13 (13 Wi 5.2%
: 6.9%
—
1.7%

Divorce / Family Attorney rl;l%
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 869
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64,895,767 24.8%
Online Investing / Stock Trading : = .

Accountant

Insurance Agent at a Local Office (not online)

(*Past 12 Months)

S Past 3-Months Payment Methods Used: Adults 18 or older

i 2 8.0%

MasterCard  ApplePay  CashApp  GooglePay Store Credit  Discover
I

PayPal Debit Card Venmo Zelle

American  Facebook Samsung Pay Square Cash
Card Express Messenger
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W USA
USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 23,243

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



@ CarEdge

New Car Price Trends in 2025: Average 2025

Selling Prices Hold Steady E

®
Plan to Buy or Lease a New $45,000+MSRP Vehicle

3.4% or 130,216 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 30.9% more likely to
have a 401K, 21.2% less likely to have an Auto Loan, 37.7% more likely to Invest/Trade Stocks Online, 39.9%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

2,1 Ulﬂ A31 52.0%

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds
29.0%
Money Market Funds M

529 Plan / College Savings Plan m% e

Financial Services Has and/or Uses: Adults 18 or older

10.7% Bk

e S e el
Other (Crypto / NFTs / Metals, etc.) B 8.7% Checking savings Debitor ATM CreditCard  oOnline Mobile online Bill Home Auto loan Certificatesof  Money  Studentloan Personal Loan Refinanced  Home
Account Account card Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property 125 Account Mortgage Loan o Home
% 8.6% Equity Loan
mwho plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos = MSP m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m MSP

Professional Services Used*: Adults 18 or older | gy

Tax Preparation Service

12 8%
11.

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

5.5%
e 9

7.3%
Real Estate Agent 23%

Estate Planning

*Past 12 Month: VisA Venmo
Divorce / Family Attorney rli*)l:‘ L iithe)

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos u MSP

Msp DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 67
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Past 3-Months Payment Methods Used: Adults 18 or older

20.5% 10.9%11.1%
5% 0% 23% 2%
,.-s._m R ]
Google Pay  Store Credit  Cash App. American Discover Facebook Samsung Pay Square Cash
Card Express Messenger
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos u MSP

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@ carkigy R 2025 3.2% or 80,727 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos.
pom F= Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 17.2% more likely to
: - Va have a 401K, 68.6% more likely to have an Auto Loan, 336.8% more likely to Invest/Trade Stocks Online,

Plan to Buy or Lease a New $45,000+MSRP Vehicle 17.1% less likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older & Financial Services Has and/or Uses: Adults 18 or older

401K Plan

1 52 42.8%
IRA (Individual Retirement Account)

Stocks or Stock Options

44.2%
MtualFunds [ERE—

Money Market Funds 3%

39.4%
sonds  [TE—

Other (Crypto / NFTs / Metals, etc.) mml:'sx

8.4% 8.6% gow TR L
3.3% o b
: EE 2 e e

. 23.1% i o e e
529 Plan / College Savings Plan Mn 8.3% Checking  DebitorATM  Savings  CreditCard  Online  OnlineBll  Moble ~ Home  Autoloan  Money Certificates of Personal Loan Studentloan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property F 13.5% Account Mortgage Loan or Home
0.0% Equity Loan
u who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos WSTL

u who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mSTL

Tax Preparation Service

Professional Services Used*: Adults 18 or older '-’?'Past 3-Months Payment Methods Used: Adults 18 or older

547,059 21.8%

Financial Planner e 0.2%

Online Investing / Stock Trading F

Insurance Agent at a Local Office (not online)

19.3%
Act tant

9.5%
Real Estate Agent m
: 6.1%
Estate Planning Hﬁ%

8.3%
41% 40% 3% 40 2%
‘ Con ETEE s ESIGE

v K *Past 12 Months, Venmo MasterCard Zelle Apple Pay Discover GooglePay CashApp  Store Credit  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney r“llngé% ( ) Card Express Messenger
® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mSTL m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mSTL

STL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 56
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.
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@carcage
New Car Price Trends in 2025: Average
Selling Prices Hold Steady

2025 3.2%

Adult

o=

Plan to Buy or Lease a New $45,000+MSRP Vehicle

less li

or 61,778 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
s 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 66.7% more likely to

have a 401K, 27.1% more likely to have an Auto Loan, 70.4% more likely to Invest/Trade Stocks Online, 8.5%

kely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
31.0%
m 19.7%
L 10.8%
E 21.3%
9.8%

11.7%
2%

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

10.4%
8.1% 7.0% 5.1%

__--

| pe—

s cazse Lo L 2
Bonds M Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Autoloan  Money  Studentloan Certificates of Personal Loan  Home  Refinanced
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property E, 50% Account Loanor Home  Mortgage
g ca% Equity Loan
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos uCIN m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mCIN

Professional Services Used*: Adults 18 or older

Tax Preparation Service
393,47

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

= 0.0%
B 1%

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
DMA Scarborough R2 2024: Aug23-Aug24

(*Past 12 Months)

Divorce / Family Attorney

HCIN

Qual Intab 58

'

Past 3-Months Payment Methods Used: Adults 18 or older

VISA Debit Card  MasterCard

PayPal

Venmo

Cash App ApplePay  GooglePay American Store Credit  Discover Facebook Samsung Pay Square Cash
Express Card Messenger
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mCIN

CIN
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Plan to Buy or I..ease a New $45,000+MSRP Vehicle

4.3% or 79,863 of WPB DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 60.6% more likely to
have a 401K, 46.2% more likely to have an Auto Loan, 109.% more likely to Invest/Trade Stocks Online, 14.5%

less likely to pay with their Debit Card.

Investments Owned Adults 18 or older
401K Plan

707,860 37.7%

IRA (Individual Retirement Account)

Stocks or Stock Options

664,297 35.4%

23.5%

Mutual Funds 445 5%

I

Money Market Funds 17 9% w2%

Other (Crypto / NFTs / Metals, etc.) W 0ok
24.5%
Bonds
22.0%

Second Home or Real Estate Property

T

11.5%

1.7%
o.8%

# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos uWPB

529 Plan / College Savings Plan

il Financial Services Has and/or Uses: Adults 18 or older

11.6%
5‘5" 2.8% 3.3%
. -——

Checking  Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos =WPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Accountant

Online Investing / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

0
Divorce / Family Attorney A 239‘6“6 (*Past12 Months)
 who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mWPB

DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 92

f'Past 3-Months Payment Methods Used: Adults 18 or older

visA Debit Card PayPal Zelle MasterCard venmo Apple Pay Cash App S(ove creﬁ! American Discover ~ Google Pay  Facebook squarecasll Samsung Pay

Express Messenger
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mWPB
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?i.i';:“;...z..m........ 2025
L ]

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 3 days, 0
“u hours, 57 minutes and 35 seconds each week with All Forms of Media

Plan to Buv or Lease a New $45,000+MSRP Vehicle

85.6% of Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 18 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media

96.2%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

54.0%

who planto Buyor Leasea
INEW $45K+MSRP Vehicle
next 12mos

% of Total
Weekly H:M:

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

USA USA Projection

m USA

Qualintab 23,243 Hubbcrd Share of Everything

for Anything _
BROADCASTING =

Scarborough R1 2024: Jan23-Aug24 Qual Intab 869
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@carcoge

Hew Corprica Trenas n 2025 Aversge. 202
Selling Prices Hold

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 3 days, 5

hours, 16 minutes and 57 seconds each week with All Forms of Media.
Plan to Buy ¢;r I:e-nhse.a New $45,000+MSRP Vehicle

84.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 9 hours and 4 minutes
each week listening to All Local AM/FM Radio, representing 10.% of totaltime spent with all forms of Media.

T

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

70:14:38
Concurrent
Usage %:

who ﬂanh:; BuyorLeasea
NEW $45K+

% of Total
Weekly H:M:

o

msp

icle next
68.3%

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m MSP
MSP DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 67 MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab
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@ Cartidige

Selling Prices Hold Seady

= 1)1

I-'Ian to Buy or Lease a New $45,000+MSRP Vehicle

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 3 days, 11
hours, 33 minutes and 45 seconds each week with All Forms of Media.

90.8% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 3 minutes
each week listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.

BX=eox

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

77:11:14
Concurrent
Usage %:

who #antﬁ BuyorLeasea

% of Total
Weekly H:M:

STL
NEW $45K+MSRP Vehicle next
12mos
59.0%

MA;M 43.1%

Avg. Weekly
Hours:Minutes:

» o
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® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
STL DMA

HSTL
Scarborough R2 2024: Jul23-Aug24 Qual Intab 56 ST. LOUIS DMA
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Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 4 days, 10
hours, 40 minutes and 38 seconds each week with All Forms of Media.

77.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 37 minutes
each week listening to All Local AM/FM Radio, representing 5.5% of total time spent with all forms of Media.
Weekly

O e

Reach

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
7.
77:53:07
concurrent
Usoge K o dag\i:;;mor Leasea CIN

NEW $45K+MSRP Vehicle next
12mos

aa 5%

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos = CIN
CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 58 CINCINNATI DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879
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@coarcage

New Car Price Trends in 2025: Average 2025
Selling Prices Hold Steady

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 3 days, 13
hours, 23 minutes and 8 seconds each week with All Forms of Media.

- =S ? 88.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 22 minutes
Plan to Buy or Lease a New $45,000+MSRP Vehicle each week listening to All Local AM/FM Radio, representing 7.6% of totaltime spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
74:43:24
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Usoge % \ho planto Buy or Leasea WPB
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Weekly H:M:
17.2%
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® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
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O i i s 2025 Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 7
it hours, 1 minutes and 1 seconds each week with All Forms of Ad-Supported Media.
78.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 49 minutes
Planto Buy or Lease a New $45,000+MSRP Vehicle each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Med

96.2%

Weekly

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

56.5%

who plan to Buyor Leasea
NEW $45K+MSRP Vehicle
next 12mos

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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&
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Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 4
hours, 40 minutes and 7 seconds each week with All Forms of Ad-Supported Media.

73.2% of Adults 18 or older who plan to Buy or Lease a NEW 545K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 41 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Med

P|

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Deuston i . 2025 Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 13
s b\g hours, 40 minutes and 25 seconds each week with All Forms of Ad-Supported Media.

e P 82.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 9 minutes
Plan to Buy or Lease a New $45,000+MSRP Vehicle each week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supported Medi
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New Car Price Trends in 2028:

pe— 2025

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 3 days,
hours, 46 minutes and 23 seconds each week with All Forms of Ad-Supported Media.

70.8% of Adults 18 or older who plan to Buy or Lease a NEW 545K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 33 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 5.9% of total time spent with all forms of Ad-Supported Med
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e:":.?.".,':..“‘““:.‘:.’,"“"""' 2025 Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 15
o=

hours, 28 minutes and 2 seconds each week with All Forms of Ad-Supported Media.
78.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 5 hours and 31 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 6.8% of total time spent with all forms of Ad-Supported Med
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| Adults 18 or older who plan to Buy or Lease a NEW S$45K+MSRP Vehicle next 12mos spend an average
of 7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 78.9% listen to Local
AM/FM Radio for an avg. of 58.4 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Me

dia.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 AII Forms o_f Medla (Persons & % Reach): Adults 18 or older Top -13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Gas Stations/Convenience Stores

Local TV Stations.
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Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average
of 7 hours and 31 minutes each day with All Forms of Ad-Supported Media. 73.2% listen to Local
AM/FM Radio for an avg. of 57.4 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Mea

Jia.)
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| Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average
srl of 8 hours and 48 minutes each day with All Forms of Ad-Supported Media. 82.6% listen to Local
P,am“worms"NGW“SJMSRPWM‘“ AM/FM Radio for an avg. of 52.7 minutes/day. (Local Radio delivers 8.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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‘ew Car Price Trends in 2025: Average

2025

Plln to Buy or Lease a New $45,000+MSRP Vehicle

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average
of 11 hours and 15 minutes each day with All Forms of Ad-Supported Media. 70.8% listen to Local
AM/FM Radio for an avg. of 56.3 minutes/day. (Local Radio delivers 5.9% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Mow Car Price Trends in 2025: Avarage
Eelling Prices Hold Steady

Plun to Buy or Luase a New $45,000+MSRP Vehicle

2025

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average
of 9 hours and 4 minutes each day with All Forms of Ad-Supported Media. 78.3% listen to Local
AM/FM Radio for an avg. of 47.4 minutes/day. (Local Radio delivers 6.8% of Time with Ad-Supported Me
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7,304,565 or 78.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 42.4% of all time spent daily with Ad-Supported Audio.
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12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.3 minutes every day
representing 42.2% of all time spent daily with Ad-Supported Audio.
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62,547 or 78.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 47.4 minutes every day
representing 39.2% of all time spent daily with Ad-Supported Audio.
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representing 38.6% of all time spent daily with Ad-Supported Audio.
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Plln to Buy or Lease a New $45,000+MSRP Vehicle

' 7,304,565 or 78.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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I'Ian to Buy or Leasea New $45 000+MSRP Vehicle

95,286 or 73.2% of Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, All Sports, Hot AC, Adult
Contemporary, and Pop Contemporary Hit Radio.

Local AMI/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New Car Price Trends in 2025 Aversge.
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66,677 or 82.6% of Adults 18 or older who plan to Buy or Lease a NEW S$S45K+MSRP Vehicle next 12mos

Plan to Bny or Lease a New $45,DDD+MSRP Vehicle

= ST

listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
Classic Hits, New AC/Smooth Jazz, and New Country.
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43,753 or 70.8% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
. listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary,
Plan to Buy or Lease a New $45,000+MSRP Vehicle Country, Album Oriented Rock, and Classic Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Maew Car Price Trends in 2025: Aversge
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I;Ian to Buy or Lease a New $45,|

000+MSRP Vehicle

62,547 or 78.3% of Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Hot AC,
| Classic Hits, and Classic Rock.
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2025 6,485,169 or 70.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

““ 12mos watch Ad-Supported Local TV Stations for an average of 79.8 minutes every day representing
Plan to Buy of Lense & New $45,000+MSRP Vehicle 27.3% of all time spent daily with Ad-Supported Video.
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New Car Price Trends in 2025: Average
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Pian to Buv or Leuse a New $45,000+MSRP Vehicle

B MSP

107,467 or 82.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 74. minutes every day representing
23.% of all time spent daily with Ad-Supported Video.
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Plan to Buy or I.ease a New $45,000+MSRP Vehicle

45,686 or 74.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 124.2 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Video.
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Selling Prices Hold Steady

2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

40,342 or 50.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 131.5 minutes every day
representing 32.% of all time spent daily with Ad-Supported Video.
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i 2025 107,467 or 82.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

New Car Price Trends in 2025: Average
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58,693 or 72.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 95.7 minutes every day representing

;;’,nma‘;;,’@;;,Newsﬁ'msm,ehm 26.8% of all time spent daily with Ad-Supported Video.
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e rwmnsmnis. 2025 45,686 or 74.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
=g— 12mos watch Ad-Supported Local TV Stations for an average of 124.2 minutes every day

representing 26.1% of all time spent daily with Ad-Supported Video.
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%E::&mmxum 2025 40,342 or 50.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
' 12mos watch Ad-Supported Local TV Stations for an average of 131.5 minutes every day
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Haw Car Prics Tronds in 2025: Average
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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6,485,169 or 70.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Dramas.
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Price Trends in 2025: Aversge
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107,467 or 82.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Dramas, Comedies, National/Network News, and Local News - Morning
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58,693 or 72.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Food/Cooking Shows, Dramas, and Local News - Morning.

Avg. Hours+Minutes/day with Local M
TV Stations: Adults 18 or older

o
fox
53

mSTL

faverege eoy)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
30.9

Local News
Comedies
213

Evening
22.4
Local News -
Maorning
311

Sports
276

Loca
News
Late
16.5

National/
Network
Movies N
18.7

Dramas
30.3

Court Shows
238

Game:
Shows
19.5

Movies
19.4

Comedies
20.4
Sports
28.1

Netw
News

Court Shows
18.7

Local News
Late
17.2

Local News
od/ Docu...

Cookin 7.7

Evening
226

# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

ESTL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde

(average week]
Local News - Evening

Sports

Local News - Morning
Movies

Comedies

Game Shows

Dramas
Mystery/Suspense/Crime
National/Network News
Local News - Late
Food/Cooking Shows
Court Shows

Reality - Adventure

STL

Total persans:

Pty | —_——
Foront | ey
sty | ——
Garai0 |
m

P el 1w
m

mmm

# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 56

who planto Buyor Lease a
NEW $45K+MSRP Vehicle
next 12mos.

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18 orolder

b
s b
B

ot
¥
£

o
3

=
n
B

H
&

mSTL

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

A d—SuQ_gorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Morning
309

Sports
27.6

Local News -

Local News
Game Shows
19.5

Evening
213

| Comedies
182

Crime
17.1

National/
Network... Local News -
Morning

a0=%

Reality -
Adventu...
124

Movies
17.8

Court Shows

23.8 Food...

Game Shows
19.5

Movies
20.5

Sports
28.1
Comedies
19.4

Crime
16.0

Local News

Court Shows
18.7

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

HSTL
* Share of Everything

i for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



i S 2025

Plan to Buy or Lease aNew 545 000+MSRP Vehicle
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45,686 or 74.% of Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Morning, Comedies, Local News - Evening, Movies, and Dramas.
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40,342 or 50.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Comedies, Sports,
Local News - Morning, National/Network News, and Local News - Evening.
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7,166,629 or 77.4% of Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 116.7 minutes every day representing
22.4% of all time spent daily with Ad-Supported Digital Media.
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83,252 or 63.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 96.8 minutes every day representing 18.%
of all time spent daily with Ad-Supported Digital Media.
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Plan to Buy or Lease a New $45,DDO+MSRP Vehicle

73,591 or 91.2% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 115.5 minutes every day representing
21.6% of all time spent daily with Ad-Supported Digital Media.
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[ 45,743 or 74.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 154.8 minutes every day representing 23.%
of all time spent daily with Ad-Supported Digital Media.
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Belling Prices Hold Steady

!;lan to Buy or Lease a New $45,000+MSRP Vehicle

52,361 or 65.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 123.2 minutes every day representing
19.3% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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7,104,882 or 76.7% of Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 41.9 minutes every day representing 35.9% of
all time spent daily with Ad-Supported Social Media.
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Plnn to Buy or Lease a New $45 000+MSRP Vehicle

83,252 or 63.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 34.3 minutes every day representing 35.4% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (9’ Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Plan to Buv or Lease a New $45,000+MSRP Vehicle

2025

| 72,807 or 90.2% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

12mos use Ad-Supported Facebook for an average of 49.9 minutes every day representing 43.2% of
all time spent daily with Ad-Supported Social Media.
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

45,743 or 74.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 53.4 minutes every day representing 34.5% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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52,361 or 65.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 41.5 minutes every day representing 33.7% of
all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

who plan to Buy or Leasea
m»;wsqsmmsnw Vehicle

= WPB

03%

Facebook

YouTube Video
30.3

Instagram
525 21.3

LinkedIn
19.2

X (Formerly
"Twitter")

‘ Pinter...

83

TikTok

Reddit

7.5 W... |S

6.6

Facebook
513

YouTube Video
33.8

Linkedin
7.4

TikTok X (Formerly
12.6 "Twitter")

Instagram
22.0

gaey B (5

3.8 or. M

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

=WPB

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook %
Instagram B ——— 57
YouTube Video S —— 0
TikTok PSR b —1- 1
X (Formerly "Twitter”) RPN T
WhatsApp Ao ki n+:m
Reddit m m Avg. Hours+Minutes/day with Ad-
Pinterest m - Supported Social Media: Adults 18
T m m;. orolder

Others{Rumble, Twitch, Gab, Pa... [RSTET N Mtk
Blogs/Message Boards (read... mra.ﬁ%l%
e PR 3k

next 12mos
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
Scarborough R2 2024: Aug23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

werB DMA

who planto Buyor Lease a
NEW $45K+MSRP Vehicle

m WPB
Qual Intab 92

o
o
CERRL R

o

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Facebook

YouTube Video
30.5

X

(For...
Linkedin | "Twi...

41.5 8.5 6.8

Instagram
16.3

Pinte...

r
3.

TikTok

)
3

6.6 | wha..

Re...

4.0

Sna...

Instagram
17.7

Linkedin
5.6

YouTube Video X

33.5 (Formerl...

likTok
12.6

Pinte... ' Re
4.1 31

sn.. O.
W... T
2.7 Blo...

W who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

EWPB

soefa.ai

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)

® Share of Everything

for Anything _



@caredge

New Car Price Trands in 2025: Average 2025
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Ad-Supported
Social Media:

‘ 7,104,882 or 76.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

12mos use Ad-Supported Facebook for an average of 41.9 minutes every day representing 35.9% of
all time spent daily with Ad-Supported Social Media.
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e s 2025 | 45,743 or 74.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
—_ 12mos use Ad-Supported Facebook for an average of 53.4 minutes every day representing 34.5% of
all time spent daily with Ad-Supported Social Media.

Weekly
Reach %

71.8% Avg. Hours+Minutes/day with Ad-Supported

"Share of Ad-Supported Social Media"

=

who plan to Buy or Lease a
43.9% NEW $45K+MSRP Vehicle
next 12mos

% of Weekly

40.9% 41.8%

35.1% 35.6%

32.7% 32.0%

30.5% 30.0%

22.5%

16.9%

16.6%

13 4%
%
Weekly Hh
Total =
Persons 4 1%

Reached: 45,743 1,373,100 9,693 671,950 25,251 799,711 18,855 574,193 27,117 478 078

o)
20,187 426,357 19,793 460,649

L
13,913 317,583

21,974 428,406

—
10,411 183,357

svmnz‘- " Facebook YouTube Video Instagram TikTok LinkedIn X (Formerly Pinterest Reddit Snapchat WhatsApp
radores “Tuitter')
® who plan to Buy or I.ease a NEW $45K+MSRP Vehicle next 12mos m CIN

* Share of Everything

CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 58 CINCINNATI DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. _ for Anything _ *

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



mtmes o e 2025 52,361 or 65.6% of Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next

g PB 12mos use Ad-Supported Facebook for an average of 41.5 minutes every day representing 33.7% of

Biar b By o Lasea 6 Mo $45,0000MSKP Vehicle all time spent daily with Ad-Supported Social Media.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 68.9%

Social Media: Adults 18 or older
65.6%

“"Share of Ad-Supported Social Media"
T

who plan to Buy or Lease a WPB
% of Weekly NEW $45K+MSRP Vehicle
Time Spent wi 42.6% next 12mos
Ad-Supporte
Social Media: 37.7%
0,
33.1% 2480
27.8% 28.2%
22.8% 22.9%

19.5%

11.1%

Weekly

Total

Patsona 4.3% 3.9% 7% 3% 25—

Reached: 57, 1,294,359 E 654,465 2 799,595 i 496,545 A 413,533 529,184 ; 349,608 I 349,682 ; 365,809 i 208,501
:“;:: Facebook YouTube Video Instagram LinkedIn X (Formerly TikTok Pinterest Reddit WhatsApp Snapchat
ail inutes

Using Ad-Sup, "Twitter")

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m WPB

weB DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 92 WEST PALM BEACH-BOCA RATON DMA

Scarborough R2 2024: Jan24-Aug24  Qual Intab 2,464
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

*® Share of Everything

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



‘f,g,cmm;mm 2025 M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 659,757;
L = Social Media: 469,199; Local Radio: 465,716; Non-Prem. Cable: 289,099; Local TV: 248,057

Plan to Buy or Lease a New $45,000+MSRP Vehicle reaching Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Veh
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who plan to Buy or Lease a NEW USA Metro Area Adults 18 or older
S45K+MSRP Vehicle next 12mos 70,000,000
3,000,000
60,000,000
2,500,000
50,000,000
2,000,000
40,000,000
1,500,000
30,000,000
1,000,000
20,000,000
500,000 10,000,000
0 [1]
L Y B G A R AR R R R R AR R R R RS P oo @ PP F TP R R R R R R AR R R R R g
06‘ W S #qs”@s”&,—”q«* WA W R & A aqq”(,”@} 0«« GO A Fp g g N W E @@y
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH w==Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
s V0N Fri Non-Premium Cable TV AQH s Mon+-Fri Social Media AQH e Mon- Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
s Vlon-Fri Digital Media (Less Social) AQH e Vlon- Fri Digita| Media (Less Social) AQH
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 869 *® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243 Soeﬁ. for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@carcage
MNeow Cac Price Tronds in 2025: Average
‘Setting Prices Hold Steady

2025

B MSP

P]an to Buy or Lease a New $45,000+MSRP Vehicle

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,690;
Social Media: 6,039; Local Radio: 5,883; Local TV: 4,016; Non-Prem. Cable: 3,797 reaching
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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S45K+MSRP Vehicle next 12mos

20,000

10,000

5,000

s

o FFISIEIREFE

2
"?D’P%@‘\'°@q@~§b~'o.;} ﬂﬁ-‘b‘?u‘?%‘?@"\‘?@cp
s Mon-Fri Local AM/FM Radio AQH
‘e VoON- Fri Non-Premium Cable TV AQH
e [VlON- Fri Digital Media (Less Social) AQH

e \Mon-Fri Local TV Station AQH
s M on-Fri Social Media AQH

-ﬁw‘?:ﬁpﬂh?@'\‘l R R
AR

QQ'

Y

R N
Ky
o

1,000,000

900,000

800,000

700,000

600,000

500,000

400,000

300,000

200,000

100,000

NP
04‘

e Mon-Fri Local AM/FM Radio AQH
e Vlon-Fri Non-Premium Cable TV AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
MSP Metro Area Adults 18 or older

PP R PP P P

1 g a5 AR AR R R R R AR R R R A&
0'9“?09‘)1%?'\’@,?”‘90 < i

'\>qs~ﬁ@‘5h@<ﬁ@ ‘?'s‘?qng’,’q

e Mon-Fri Local TV Station AQH
e M on-Fri Social Media AQH

e Mon-Fri Digital Media {Less Social) AQH

MSP DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 67
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




s rice it nzozs avege 2025

S
rsb— 7

Plan to Buy or Lease a New $45,000+MSRP Vehicle

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,172;
Social Media: 5,928; Local Radio: 4,125; Non-Prem. Cable: 2,898; Local TV: 2,658 reaching
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who plan to Buy or Lease a NEW
S45K+MSRP Vehicle next 12mos
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Pian to Buy or Lease a New $45,000+MSRP Vehicle

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,914;
Social Media: 3,039; Local Radio: 2,772; Local TV: 1,812; Non-Prem. Cable: 1,606 reaching
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,503; Local
Radio: 4,191; Social Media: 3,763; Non-Prem. Cable: 3,028; Local TV: 1,529 reaching
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

2025

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)

‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Spotify

SiriusXm

YouTube Music

Movie Theaters

' 8,453,170 or 91.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 61.9 minutes per day driving, seeing Billboards and Signs. 66.% Listen to
Local Radio Stations Out-of-Home for an average of 35.4 minu
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Plan to Buv or Luase a New $45,000+MSRP Vehicle

112,418 or 86.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 64.6 minutes per day driving, seeing Billboards and Signs. 61.2% Listen
to Local Radio Stations Out-of-Home for an average of 34.8 minut
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78,100 or 96.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 92.6 minutes per day driving, seeing Billboards and Signs. 69.% Listen to
Local Radio Stations Out-of-Home for an average of 32. minutes/
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New Car Price Trends in 2025: Aversge

2025

Plnn to Buy or l.ease a New $45,000+MSRP Vehicle

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

59,955 or 97.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 100.2 minutes per day driving, seeing Billboards and Signs. 59.2% Listen
to Local Radio Stations Out-of-Home for an average of 34.1 minute

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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New Car Price Trends in 2025 Average
Selling Prices Hold Steady

Plan to Buv or Lease a New $45,000+MSRP Vehicle

2025

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week) Total Persans
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= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

76,327 or 95.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 85.5 minutes per day driving, seeing Billboards and Signs. 65.5% Listen
to Local Radio Stations Out-of-Home for an average of 28.7 minute
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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ez 2025 8,453,170 or 91.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
spend an average of 61.9 minutes per day driving, seeing Billboards and Signs representing 39.8% of all
5 000HMSRP Vahicls Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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e temattiane 2025 112,418 or 86.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
E’ spend an average of 64.6 minutes per day driving, seeing Billboards and Signs representing 39.8% of all
Plan to Buyl .orile‘a‘slea New $45,000+MSRP Vehicle Time Spent with Ad'SuPponed Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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= STL

Plan to Buv or Laase a New $45,000+MSRP Vehicle

78,100 or 96.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
spend an average of 92.6 minutes per day driving, seeing Billboards and Signs representing 54.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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59,955 or 97.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

spend an average of 100.2 minutes per day driving, seeing Billboards and Signs representing 52.2% of all
Plan to Buy or Lease a New $45,000+MSRP Vehicle Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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Setting Prices

?.5‘2,".‘:.“.....:_“.:.’“...... 2025 76,327 or 95.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

7 : spend an average of 85.5 minutes per day driving, seeing Billboards and Signs representing 51.8% of all
Plan to Buy o Lease a New $45,000+MSRP Vehicle Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

112,418 or 86.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 64.6 minutes per day driving an average of 37.6 miles each day and are
119.9% more likely to use US 169 south of 1-394 than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

2025

STl

78,100 or 96.7% of Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next
12mos spend an average of 92.6 minutes per day driving an average of 53.9 miles each day and are
354.3% more likely to use Stan Musial Veterans Memorial Bridge tha

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-270

|-64/Highway 40

I-70

Manchester Road/Highway 100
Lindbergh Blvd
1-170/Highway 170
1-44/Highway 44

I-55

Highway 67/Highway 111
1-255

Highway 94

Page Avenue

Highway 370

Poplar Street Bridge

Stan Musial Veterans Memorial Bridge
Route 15

Highway K

Martin Luther King Bridge
Green Mount Road
#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

® who plan to Buy or Lease a

STL DMA

Scarborough R2 2024: Jul23-Aug24

1036388 21.3% o8.3% 63040
1,035,444 av.a% s 62230
37.6% S02% 62239
435,841 17.4% 0% 63017
A 63037
. 3% 62035
731,583 29.2%34‘0% 63103
s i 62015
B R — 33.1% 62220
16.7% na 63349
o sars
— 20.6% 63135
W 19.3% 63052
3.9% V% 63105
o 14.6% 63368
R 5 -
e 107% 63128
mﬂxmm 63005
rask 3385
0 g:ggz Avg. Hours+Minutes/day Driving: | 63129
0 g:% Adults 18 or older 62626
’ g:% 63304
5% Avg. Miles/Day 63115
000% Driving: 63131
g - A e
i next 12mos
NEW $45K+MSRP Vehicle next 12mos mSTL

Qual Intab 56

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

59,955 or 97.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 100.2 minutes per day driving an average of 58.3 miles each day and are
157.5% more likely to use US 50 (Columbia Parkway) than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

76,327 or 95.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 85.5 minutes per day driving an average of 49.8 miles each day and are
178.6% more likely to use US 710/Beeline Highway than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95

Us1

Military Trail

Florida Turnpike

Us 441

Congress Avenue

St Lucie West Blvd
Indiantown Road
Port St Lucie Bivd
Glades Road

Linton Blvd

US 710/Beeline Highway
State Road 70
Atlantic Avenue
Okeechobee Blvd
PGA Blvd

Boynton Beach Road
Forest Hill Blvd

Palm Beach Lakes Blvd
Lake Worth Road
Southern Blvd
Northlake Bivd

Blue Heron Blvd
Donald Ross Road
45th Street
Hypoluxo Road
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Top-26 Residential Zip Codes: Adults 18 or older
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3,518,549 or 38.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day
representing 28.9% of all time spent daily with All forms of Print M

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Local Daily
Newspaper(s)
(sunday)
15.3

New York Times (Daily
+sunday)
1.7

Daily

per(s) (Daily

+sunday)
10.9

USA Today (Daily)
10.3

USA Today (Daily)
9.3

Wall Street Journal
(Daily)
9.8

New York Times (Dally | New York Times

+Sunday) (Daily) Catalogs
9.7 17 3.8

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

mUSA

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad- Sup_garted Print Media (% Time Spent & Avi

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Books

USA USA Projection
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vg. Minutes/day Spent): Adults 18 or older

New York Times

Local Dail
i (Dailys Sunday)

Newspaper(s) (Sunday)
153

New York Times
(sunday)

Journal {Baily)
14.2 1.5

Local Daily
Newspaper(s) (Daily
+Sunday)

109

New York Times (Daily)
9.2

USA Today (Daily)
103

Magazines
16

Direct Mail

Wall Street Journal (Daily)
9.8

Local Daily
Newspaper(s)
(Sunday)
12.8
New York Times (Daily
+Sunday)
9.7 Times (Daily)
7.7
Direct

New York Times
(sunday)

USA Today (Daily)
1.7 9.3 14

Magatines

USA Projection
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Plan to Buy or Lense a New $45,000+MSRP Vehicle

2025

75,602 or 58.1% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes every day
representing 31.9% of all time spent daily with All forms of Print Med

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines
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FZ% 11,9%  SASKYMSRP Vehice next 12mos oL
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Wall Street Journal 6.

USA Taday (Daily)
111

Magazines
Wall Street Journal
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Newspaper(s) (Daily

Local Daily Local Daily
New York Newspaper(s) Newspaper(s) (Daily
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9.0 4.2 13.1 2.4

Local Daily
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New York Times
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USA Today (Daily)
9.3

Direct Mail
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= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

= MSP

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
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2025

=
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29,795 or 36.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day
representing 27.6% of all time spent daily with All forms of Print Medi

Avg. Week All Print Med:a (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalegs)
New York Times (Daily+Sunday)

‘Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

New York Times (Daily)

Books

Magazines

All Local Weekly Newspapers

Catalogs

&kl 8% |
m-m—"'"
R
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Print Media: Adults 18 or older
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New York Times (Daily
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New York Times
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9.2
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Newspaper(s)
USA Today (Daily)
9.2
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= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

mSTL

Avg. Week Ad-Supported Aﬂ Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (DailysSunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

New York Times (Daily)

Magazines

All Local Weekly Newspapers

m -! !! l Avg. Hours+Minutes/day with Ad-
m w Supported Print Media: Adults 18 or older ¢

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Nevispaper(s} (Daily
+Sunday) USA Today (Daily)
Local Daily L &5
Newspaper(s)
(Sunday)
13.2

Wall Street
Journal (Daily)
103

Local Daily
Magazines

71

New York Times
(Sunday)
124

New York Times (Daily)
8.3

New York Times (Daily
+Sunday)

9.2
Local Daily
Newspaper(s)
(sunday)
12.0

USA Today (Daily)
9.2

New York Times.
(Sunday)
11.0

Wall Street Journal (Dafly)
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New York Times (Daily) 1
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32,297 or 52.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day
representing 31.3% of all time spent daily with All forms of Print Med

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
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USA Today (Daily)
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Books
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‘Wall Street Journal (Daily)

Magazines
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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18,366 or 23.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 20.7 minutes every day
representing 35.2% of all time spent daily with All forms of Print Medi
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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